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Australian market research company Roy Morgan undertook research to explore consumer attitudes 
towards buying and consuming Australian Made products. 

AUSSIES WANT MORE 
AUSTRALIAN MADE

69%
of Australians have been 

looking to buy more  
Australian-made products in 

the last 12 months

73% OF AUSSIES ARE WILLING TO PAY MORE FOR 
AUSTRALIAN MADE PRODUCTS

25%
are willing to  

pay up to  

5% more

31%
are willing  

to pay  

6-10% more

12%
are willing  

to pay  

11-20% more

3%
are willing  

to pay 

21-30% more

1.4%
are willing 

to pay  

31-50% more

1%
are willing to 

pay more than 

50% more

17%
are  

not willing 
to pay more

9%
are not sure



AUSTRALIAN MADE 
MEDIA CONTENT

89% OF AUSSIES WANT TO SEE MORE 
AUSTRALIAN MADE MEDIA CONTENT

of Australians want to see 
more Australian Made films 81%

of Australians want to see more  
Australian Made TV shows  80%

of Australians want to see more  
Australian Made video games 81%

81% OF AUSSIES WANT AN EASY WAY TO 
IDENTIFY AUSTRALIAN MADE CONTENT

of Australians want an easy way to  
identify Australian Made films 77%

of Australians want an easy way to  
identify Australian Made TV shows 76%

of Australians want an easy way to  
identify Australian Made video games 65%
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