A The Australian Made Campaign
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The Australian Made Campaign

Across

1. People can trust that products with an AMAG logo arereally _

3. Our farmers, fisherman and manufacturers make some of the _ _ _ _ products in the world.
6. To use the logo, products must be madeor _ _ _ _ in Australia.

7. The _ _ _ _ _ and gold Australian Made logo was designed by Ken Cato in 1986.
10. Buying Australian supportsthe _ _ and workers.
12. Keeping — _ _ _ _ _ _ manufacturing in Australia supports furture generations of workers.
13. The logo appears on many products, from _ to machines!
14. Thelogoisa . _ _ _ _ _ _ _ in a triangle.
15. The logo is greenand _ _ _ _.
16. In 2007, _ _ _ rules were written so goods manufactured and grown in Australia could use

the logo.

19. Australia has huge amounts of fresh fruit, — _ _ _ __ _ and meat.
20. Many fantastic products have been _ in Australia.
Down

1. When you go shopping, choose products that have an _ _ _ __ logo!

2. You can trust products with the AMAG _ _ _ _.

4. Australian productsare _ _ _ _ _ and high quality!

5 _ _ others to buy Australian made.

8. Australian productsare _ _ to countries around the world.

9. Buyinglocal isgood forthe - .
11. Local productsuse farless _ _ _ _ _ _ to reach their destination.
17. The AMAG logo can _ _ _ _ consumers recognise if products are made or grown in Australia.
18. The Australian _ _ _ __, Australian Grown logo is also known as the AMAG logo.
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