
About the Special Report
Launching on Sunday, May 24, 2026, this special report offers an inside look at the Australian
Made landscape—from the people behind the labels to the soaring success of our exports. By
exploring the milestones and future potential of domestic industry, we aim to motivate
shoppers to choose locally grown and manufactured products throughout the week and for
years to come.

The combined monthly audience for both The Sydney Morning Herald and The Age is 2 million,
while the average issue readership of the Sun Herald and the Sunday Age combined is 748,000
readers each week.
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Choosing Australian-made means investing in our local
economy and enjoying world-class quality standards. Now
more than ever, supporting homegrown businesses is vital. 

To honor this commitment, The Sun Herald and The Sunday
Age will publish a Special Report on Sunday, May 24, kicking
off Australian Made Week (May 18–24). Join us in celebrating
the best our country has to offer.

 

Why Advertise?
INTEGRAL TO AUSTRALIANS
The average issue readership for the Sun Herald and
AGE combined is 748,000 readers each week.
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For more information about advertising opportunities, please contact:

 Patrick Heffernan 
 patrick.heffernan@nine.com.au 

0432 644 616
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