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NEW AUSTRALIA UNLIMITED LOGO MISSES THE MARK 
 
THE Australian Made, Australian Grown Campaign welcomes the launch of Australia Unlimited but 
believes the use of an established symbol like the AMAG logo, with its stylised kangaroo, would 
provide people overseas more connection with Australia. 

AMAG Chief Executive Ian Harrison says Australia Unlimited is an exciting initiative to present a 
much wider and deeper message about Australia to the world.  

``This type of message is long overdue because Australia has always been much more than beaches, 
barbeques, rocks and tourism,’’ Mr Harrison says. ``We congratulate Minister Crean on this 
important initiative.’’ 

``However, the symbol is less welcome because it presents yet another image for international 
people to recognise and connect with Australia,’’ he says. 

``The money to be spent in building this recognition would be far better used just focusing on the 
important message and using an established symbol that already creates a connection to Australia. 
The Canadians got that right with the consistent use of a maple leaf. 

``The AMAG logo, with its 24 year market capital, would have provided that connection with 
Australia and as well would have created the important link between Australia Unlimited and the 
thousands of products and produce Australian exporters are seeking to sell around the world. 

``This direct connection to the actual sales of real products, produce and services is what’s missing in 
the new logo developed for Australia Unlimited. 

``AMAG will nevertheless continue to enthusiastically work with the Australian Government to build 
Australia’s global reputation through Australia Unlimited and with that the sales of Australian made 
products and Australian grown produce.’’ 
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About Australian Made, Australian Grown: AMAG is a not-for-profit organization that raises awareness of 
genuine Australian goods carrying the green and gold Australian country of origin logo. The AMAG logo was 
conceived in 1986 and can now be found on more than 10,000 products sold here and around the world. 
www.australianmade.com.au 
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